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Part One

Telling Your Story

This is how The Founding Moms does it!

2

Let’s chat: FoundingMoms.com/forum

Jill talks with journalist Patricia Beets about how to have a story worth telling
when it comes to business opportunities.

Step 1: Who is Patricia Beets?
• Patricia is a journalist of 27 years.

• She and her husband built a spice company, and using her journalism
knowledge along with seeing the ins and outs of building a business,
realized that entrepreneurs don’t always know how to tell their story,
or they don’t think it will matter.

Step 2: How do I tell my business story?
• Realize that everyone is unique.
• The things you see, what inspires you, even the language you use… all
of that contributes to how you experience the world. Because of that,
of course you have something to say.
• Find storytellers who want to tell your story.

Step 3: Why should entrepreneurs pay attention to journalism?
• Entrepreneurs may not be able to see how their story is unique
or even what it is, but journalists and reporters can help you
communicate what you’re trying to get across.

• How do you talk about yourself ? It helps to have a discerning friend
to run it through.

• “Why?” is the most compelling question.
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Part two

let’s discuss the pitch

this is how the founding moms does it!
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Step 1: What tips do you have for pitching?

• Just like you would search out your ideal audience, you need to do the
same with your ideal media outlets.
• Think about where your audience gets information: Is it from
Facebook, radio, the local news? etc.

• All you need is one media break – bloggers read each other.

Step 2: What if I’m not sure what my audience reads?

• Never be afraid to ask.
• If you’re talking with a new client or a potential client, ask them what
they read each morning – or where they get their information from.

Step 3: Once you have that information…

• Start reading those outlets! You can find reporters that way.
• These should be people who resonate with you and who create content
that connects with you.
• Then contact these people as directly as you can (Twitter, Facebook,
etc).
»» Follow them on social media and start engaging (not stalking!) –
chances are, they’ll write back!
»» Gives opportunity for “organic pitching” – something that doesn’t
come from a press release.

Step 4: Who has time for this?!

• You’re not trying to pitch to everyone. Be targeted and focused on
whom you’re trying to reach in the media. Make a goal of going to a
strategic event once a week (or whatever works for you).
• If you have the money you can hire a PR firm to do it for you.
• Think of it like a marathon: You do not have to do this all day, every
day, constantly. 15 minutes a day should be fine.
• The payoff is worth it – sometimes it’s the smaller targets that become
really profitable for your business.
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Part three

pitch tips

this is how the founding moms does it!
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Step 1: Be brief.

• In journalism, there’s who, what, where, when, why, and how. This is the
fundamental structure of every story.
»» Who: You or your business.
»» What: What you do.
»» Where: Where you’re located.
»» When: Is there a time-sensitive element here?
»» Why: Why is this story important? What’s the angle?
»» How: How is what you’re doing different/unique/important?
What’s happening behind the scenes?

Step 2: Can we poll our customers about the process for feedback?
• Use your newsletter if you’ve got one.
»» If your community is engaged, you’ll get feedback.
»» If they’re not, do a trade-off – give a free T-shirt in exchange for
info.

Step 3: The hardest thing about a pitch is your subject line.
• Just like a headline, a subject line should entice people to read.

• Reporters get hundreds of pitches a day.
• Know who you’re writing to.
»» Pitching every staff writer at a publication in hopes of getting
someone’s attention is a HUGE time suck

Step 4: I’ve done the research and sent the pitch but haven’t heard back, what do
I do?

• Follow up between 1-2 weeks.
• If you don’t hear back, they could be out sick or on vacation.
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Pitch Tips (Cont.)
• If you find your business category doesn’t match with any staff writer
categories, send an authentic email or tweet (NOT a copy/paste) and
ask who would be the best contact.
• If you still don’t hear back, wait a month or two and try again with a
slightly different angle.
• Also consider editorial calendars – content is planned 1-3 months in
advance.
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Part four

putting it into action

this is how the founding moms does it!
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To wrap up:
• Take a deep breath.
• What you have to say is important.
• Go out and talk to your community (or ask the FMC!) – what do they
read? What do they like?
• Start reading.
• Do not underestimate the power of small outlets.
• Find out how to contact them.

• Really think about the story that you’re trying to pitch (who, what,
where, when, why and how).

• Reach out to the media person and engage.

• Remember, the subject line is the hardest, even for professionals!
• Send 3-4 paragraphs at max.

• Follow up, but if you don’t hear back, don’t be afraid to move on and
go back later.

• Keep a spreadsheet to track it all!

• Create templates, but don’t forget to be authentic.
Wanna practice your pitch? Talk to us in the FMC!
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Getting Down the Basics
List your who, what, where, when, why, and how. Don’t forget to ask for feedback
from customers or an objective audience if you have trouble!

Who
What
Where
When
Why
How
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Crafting Your Subject Line
List 5 possible subject lines below. Share ‘em with us in the FMC!

1
2
3
4
5
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Who’s Your (Media) Person?
List three media contacts that are relevant to your business and audience.
Practice your pitches and let us know how it goes!

contact ONE
contact two
contact three

Pitch Practice:
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Reflect and share with Jill

Share your thoughts at www.FoundingMoms.com/forum
14
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